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B2B – Business to Business

B2C – Business to Consumer

C2B – Consumer to BusinessB2C

C2C – Consumer to Consumer

EG – E- Government

B2E – Business to Employee
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Business Models
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Brick – and – Mortar Dgital Organization
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E-Market
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 Private Markets  

 Public Markets  

 Consortia 

 Portal
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  Competition
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E- catalog
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Auctions 

Auctions
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Commerce -M
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 Direct Marketing  

DellModel  -Direct Sales

 Business Process Re-engineering  ( BPR )
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 Customization

 Advertisement
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Ordering System  
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Commuting -Tele

Tele

Commuting



/ fahad893 21 

E-Retailing 

Electronic Retailing 

E-Tailing 

 online

 Travel  

Xpedia.com \ Booking.com 

 Computer 

Dell , HP, Sony  

  

 Books  

 Amazon.com

 Office Furniture  
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 Entertainment 

 Cars  

 Services
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Dell , Sony , BMW  

 Digital Format 

 

 Inexpensive Products 

Business Models 
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Amazon.com
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Consumer Behavior
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 Mass Marketing 
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 One TO One Marketing  
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Personalization

Consumer Loyalty

Loyalty-E

Satisfaction 
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TrustTrust-E
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Market Research

Market Segmentation

online
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(CRM )

Web Advertising

) CRMCustomer Relationship Management (
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M-Commerce 

Security 

Commerce -M

Third Generation (3G)

M-Commerce 
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Information is Power
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Hacker

Cracker 

o CrackerHacker

Phishing

Denial of Service ( DOS )  

Firewall
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 Credit Card 

 

Visa ' Master Card 

 Charge Card 

American Express 
 

 Debit Card 
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 Vision 
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 Values  

  Goals  

SWOT Analysis 
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 Analysis of trends 


