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. ) Jra sl clills ) Gle gdaadl (e acall Cilaod o
e Marketing and advertisements 5l 48 el g i) Jix Jae 31 iS5
e Support services ranging from payments to order delivery Dl 5 A 5 1Y)
e Business partnerships like joint ventures, e-marketplaces, affiliations
Advantages L3l
Led) Ll 3 gual) e
e Expands marketplace globally el sl e Gl s
o 3l sall 8155 asie
e Expands availability of resources s Gy uil) 58 i o
: o R
e Shortens marketing-distribution channels - S
Ol e Jlay o
e Decreases expenses Al b3 el S8 aeyy o
e Reduces inventory Lanasial Mudl o
: : : , Sasleall g o ol @
¢ Aids small businesses in competing Il e Jeall 2131 (a5 o

Aol ol s Jagens o

e Enables specialized niches ;
Aadda J\a...u\.} cl..nﬂ ) Toas o

e Quicker delivery of information Canaddll (anadil (K e
e Enables individuals to work from home el B3 on o Dlandl S s ¢

. . . . dcba Y1 G ouilly any o
e Facilitates delivery of public services Ai€ae 5 YD ) 3l Jamy o
e Allows for purchase of goods at lowered prices 485 ) Sladiadll (8 Gl delis, »

e Enables customization, personalization
e Decreases costs to customers, while increasing their choices () il 43

e Allows for 24 hour shopping dle ulae dsag
@Al GUadl (i je 4SS pae o

e Makes electronic auctions possible sk O35 Y el s el gl o

e Enables people to interact in electronic communities JalSil iy g o

P PRPY Al a0 s ) dlaaYU dalall Cu gl aalsa ) dalaldl e

Limitations e ¢

: Al J gum o)) A g @

e Lack of universal standards Jas al ) A gl i) o

e Insufficient bandwidth sl Al Ae 8ol ol Sl 255 e o

) Sl sl (bl daials Cliagie s g pac

e Software-development tools are still evolving e lasl) Za slia o

e Integration difficulties
_ ) . 3ol Glilaal cpeilll g o yidiall (e SIS 2 dac o
e Need for special Web servers in addition to network servers A yall 4 5 SSIY
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e Accessibility expensive
e Unresolved legal issues

e Lack of national and international governmental regulations

e |ack of mature methodologies to measure benefits and justify

e Customer resistance
e Security questions

¢ Insufficient number of buyers and sellers for profitable e-commerce

operations

E-commerce Mechanisms
Electronic auctions

e Competitive market mechanisms
= Forward auctions
o Sellers place offers and buyers make sequential
bids
» Reverse auctions
o Sellers are invited to submit bids on product or
service buyer wants
Bartering
e Exchange of goods or services without money
transactions
Portals
e Information gateways
» Single point of access through Web browser
Business to Consumer Applications
E-tailing
e Storefronts
= General or specialized
= May be extensions of physical stores
e E-Malls

= Collection of stores under single Internet address

e Manufacturers may sell direct
e Retailers may act as intermediaries
Discovering Customer Desires

e Software agent search engines

¢ Intelligent agents
= Monitor site activity
= Searching and filtering agents for customers
= Comparison agents

A gAY Bl )

A5 Iy calal )

Al (3l il o

(& ) 3e) aledl dgate lal jall -
e pam @l o s ol sl all i
Osidall asyy canll daxd i dalu
30 ges cbids e xS G e mndh
G s gl e iy CEl
| yaa e

(lailiall) Calall dgaie <l jall -
aadl aiil o yidall (5o (sl
s el el o] 5

Laylad)

bl (90 Glaral) ol alud) ol
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i

Oila glaall bl g1 0

R miue JA e Baaly J a5 Adas

2y

(B2C) dlgiaall A Jlasy) cilipas

E-tailing L jbaial g 4 5 51V 25 jaall 5 jlas

4y SSY) alial o
daaiic 5 dale
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e Electronic questionnaires

e Site tracking
» Cookies, Web bugs, spyware

e Collaborative filtering through inference of interest e i eiy
E-commerce CRM e3Laal) clidle 53]

* During life cycle of product ziiall sa 5 550 U4 o

» Determine customer requirements ‘ e Slaall cilillaie paa &
. . 4024l \C.MX.“ | J ) e Dlandl el

» Help customer acquire product or service ’ e dpaal A e

. il acall &
= Ongoing support Copeail]  acLaall
» Aid in disposal dalie ¢l gl o
« Tools available Aysals A
= FAQs s A 2 dl) &

dadlall L o &

= E-mail messagin

= Track stqtus.of order Syl gige i
» Personalization of Web pages and elaia¥) Joal il a8l gy 433,300 G2
information at vendor’s site i iy Al e Jlat¥) S e

= Chat rooms and communities
= Web-based call centers
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The Fourteen Lecture
E-bussiness

Outline

. Consumer Behavior Models 5 palaall pualic
L . gl gl 3lai g
= Security In Elgctronlc Payments iy S e s 3 oY1 o
= Legal and Ethical Issues AENAY) 5 A gl Jild)l g
= Internet Marketing and Electronic Retailing a5 sV i ol 5 jlas s o 55V e G suiill g
. Traditional Payment Methods L adal) Bk g
: Gl A3,k L) g
= Selection of Payment Method Ly SV il e i
= E-Payment Pros/Cons G s Y gl b e
= Various E-Payment Methods Lagl i) A le gr

= What is Strategy
Consumer Behavior Models Algtonall & gl g iai
- i) &l gl Al 4
Study of consumer b.ehaV|or rins ol Sl g s e gy o s
e Attempts to explain what consumers O 13l oS
h d wh hen, h h bl Sl g
purchase and where, when, how muc AN S (e o G pene st o
and why they buy cJaxill s 4alall 4l e sl Jal gall o ol o

; ) 5SY o AN Gl il
Consumer behavior models S A S

e Predict wide range of consumer decisions

e Based on background demographic factors and other intervening, more
immediate variables

Security in Electronic Payments 5 A5 ke ol L
e Authentication of all parties . BY) s sl ¢
_ _ S Y ol e bl dulea o
e Protection of data from alteration or Juay!
destruction during transmission ool it g dell o G Bend e
dpa sadll e
e Protection from buyer’s unjustified repudiation e Danll Ladlus o
_ Al Gl (e e sbad) dles

e Privacy
e Customer safety 4EIAY) g 4 gAY Ll
. . . , BRSNS
e Protection of information at seller’s end Akl )
Legal and Ethical Issues g sidiall s«
e Fraud ooml e Jeaiil &
= Seller's and buyer’s LA A G s
e Buyer protection i gl Ll
. OSS .
e Seller protection o 5 a5 4
» Unwarranted repudiation ) e e
= Intellectual property rights Glsall s s AN 2l i) “‘fﬁ\"‘
= Domain names oUaue 1 s1a) o

4 Sl 8L i o
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e Privacy issues
= Cookies
= Web tracking
= Sales of lists
= Monitoring e-mails and site visits
e Taxation
e Disintermediation
e Intellectual Property issues
Internet Marketing and Electronic Retailing

What Sells Well on the Internet? A AN A5l 5t g il AN) Ly (3o gud)
e Computer hardware and software Fu YIS e s gl ool Le
_ Fanalll gl 198 gl o
e Consumer electronics SO il 5 SN
: : NS
e Office supplies daaly )l bl o
e Sporting goods s sall 5 :j .
e Books and music Jueall 5 dasall «
U‘““M‘J u».\M‘ L
e Toys Ci A gaa e
Gl e
e Health and beauty e
Cledn o
e Apparel and clothing Al
o Jewelry
e Cars
e Services
e Others
Characteristics of Successful E-Tailing Aaalil) 4 g S A 5 s Lallad
e High brand recognition B gl Alle 3y s cladle g
B ses OB g re Oprias JB (e Glasa dga

e A guarantee provided by highly reliable or e

well-known vendors )l claial) e slae Y

el Alaaly e aiay e Jalatl
_ _ o Ll S Al clatiall e an e JESY)
e Relatively inexpensive items Al il sall 3wl e slaie )

e Frequently purchased items A Gl (B 5250 50 ) bl By
e Commodities with standard specifications

e Well-known packaged items that cannot be opened even in a traditional
store

Traditional Payment Methods

e Digitized format

e Payment: The transfer of money from one individual or legal entity to
another:

e Cash

) er Gl her 955:0)/)



ulEtl) adal) 3k

e Personal Cheques 1A S IS )38 G s S el
e Money orders (Bank note) Laddll Sl .

_ Al Y gall o
e Credit cards Y] sy o

e Debit cards SV ) ey o

Selection of Payment Method

Based on: Q) Ay i)
e Convenience ﬁ;jc
e Trace-ability ";Jf; c;;
e Repudiation d@ji)itj
e Financial risk il 3kl e cilslaic)

e Fraud protection
Attacks on traditional methods?

. Slaiiy) ety
Credit Cards Ay S 5l i e e qdall 5o ]
e A very common method of payment Al ge jaai
. ] aatiy oy jd Ly VT Ay UK ) oS5
PRl fay ¢l 2 Lad ) o

[ J .
Cards are issued by a bank e e
e Unique 16-digit number (including check by il (e oally B (i 5 S 5l o

digits) and an expiration date i

e Third party authorization companies verify purchases

E-Payment Pros/Cons 9 A abal) by e
Pros: el
. . N Adlall A5 5 el

e Potential for great flexibility o Malaall (oS5 jaliss)
e Low transaction costs e g 55, txj\
e Rapid and diverse purchase power FRRE IR cﬂ—m&\
cons: Alad) slail man (g psaell G yail) 401S0)
A8l ilSa) 5 Ay gell e Sl pe

e Perfect copying of transactions is possible e padll

e Vulnerability to world-wide attack
e Lack of anonymity, potential for privacy intrusion
Various E-Payment Methods

A @ gk

: - GVl 5 ey Ay o

e Credit and Debit card “ e -
e Digital Currency Ayl Jailadl o
il i) 3y 5k o

e E-Wallets S Aaa) o
e Peer-to-Peer Methods (Slasks) 3 paal abéé;dB‘:

e Smart card
e Micro-payments
e B2B
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What is Strategy? fhal Sl A L

_ 2l Giatl Gy kAl A b Aol i) o
e Strategy is the roadmap to success. il g3 Jaall Lo Jlpad) e s G ¥l o

e Strategy answers the question what

Gaal) Jaly Gl A A8 2083 n i Y] o

business are you in? RERER PP

e Strategy determines how you compete
within the market you are in.

e Strategy focuses the company in a unified direction.
Strategic Questions

Ao i) Adic)
The Company

Bﬁc@m\b‘)‘a@‘e\‘)

e What is your uniqueness?

e Where are you vulnerable?

e Why are you losing existing customers?

e Where is the greatest value created in the company?

e What are the most common objections you hear from customers?
The competition

e Who are the top 3 competitors?
e What are their strengths?

e Where are they vulnerable?

e Where can you attack?

e How do you compare on price, service, quality, etc?
The market

e What are 3 important trends?

e How is the industry changing?

e How many market segments do you serve?

e Where is the greatest growth potential?

e Which of your customers are doing well and why?
Competitive Advantage Can Be Achieved By Strategy:

e Concentrating on particular market

sl 3 5SS A, o 585 gl i) .
R

segments (niche markets) A i) DA (14 Lghfiad Sy (Al ) § el
_ _ _ (fraadidl 3 su¥) dald 3 sull clelad e 5 1) o
e Offering products which differ from the (ilaiiall i) Audliall o Gl il 5 - lall Claiia o

competition (product differentiation) e e:”*‘-i‘d TE‘J jéej‘ @ﬁ;]”’ﬁ u\wib e e
e : S R il Calagie

e Using alternative distribution channels
and manufacturing processes

e Employing selective pricing and fundamentally different cost structures
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SWOT

e Strengths — those factors of the company that provide for its success. A
good reputation, quality products or low cost producer.

e \Weaknesses — those factors that are a disadvantage for the company. A
high cost producer, a high employee turnover, or much competition.

e Opportunities — those factors that are outside the company’s control, but
are areas in which they could capitalize. A changing demographic profile,
competition closing plants or e-business allowing for wider distribution of

products.

e Threats — those items outside the control of the company and that may
hinder it. Items such as new laws, a recession or increased competition.

SWOT Jalas

Lo sy dglall daadlS Al ) 4S5l 2l Al Jal el 8 Jicti :Strengths 8580 L& o

(S Amiia a5 ciladial

Al dalal) e cladiall rJia A8 A0 Caa all LaLE J5a3 :Weaknesses “ial) blai o

Oomadliall 3 S ¢ cpadla gall ) ) 93 Jara £ 5 )1 cdallall Apalisy)
Sy YL i s ¢S 58l 8yl 7 A 588 ) Jwl 1)) - :Opportunities o2& o
Cllaiall asi zlend) s ddliall illanall sy 332 5 ¢ 8l a sand) g gl S Lgia 5l

s Gl e

Ol sl cJin clgiuad Loy )5 AS 581 3 sl 7 Jla 0685 ) el sall (o i Threats @lusgdl o

Andliall 3al ) ¢ 685l sauaall

‘ SWOTJ,_L«;
[ =1
T & sy
I : [ I I
e [ el ’ | camdl] | ][ 2l
2 i [ 22 ) w2 1 Al el ] e
£
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£k
o5
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ol Strengths Weaknesses S N = Rt S e
cs
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< S A Lalls 058G OF 0 e
(=)3
=& M . &t - &
o3 ..m@ri.w 555 Lk daplll
w®: Opportunities Threats
e
w3
Wyﬂb{,vb £ ‘@sz‘”-ﬁwj’@wy?






Jo¥I Sl

2 a0 5l len) (00 %% ) Al (52x ol AShadll B (55 IV 20 50l G g (o Al g 85 S
Lsns e Sl s & gl 8 S i Laill 038 335 & a3l anall () ) seanadiia ST 5 dpalall 3l DA
A S aliall g yiSIY) adall Qi s dilaial) dallall cidlaladll o) ja) 4 graa Casy €38

Gom aan S e Jysmall Of 13e2d (S5 Alall S AS 8 5 ) sdall g SlagY) 5510 nae JU

8 Ase ile o aly ) 9o @llin GS1 (JalS IS aaiaall g Ay SSIYT Cledll e 35 il

Al (e SN ol AN B il 8 Laald g il cilelUad aan o s 5T adall Qi g agenis 553

Lanil) L)Y S8 gl Gy ) zling a1 138 Ol 5 ¢ el el (e 380 pilaall adall 3 3¢l s il a0

sk lay ) cailadl 13 b oaainall o sl Galial) cam 138 5 oJsiaall Jaxal) ) Y1 i el o
s FSIY adall Jilus 5 5 26Lia Baly 31 Gl dans e Lt il A1) i) (e 52 ) i) JDIA bty

gl 8 Al g 4 S 5 jladll ) Jsaall Juee Y1 lanal sl (5 580 A g puad) (Gl 1l
Sl a0 g (8 pecmal) AU el Jilas 55 o gal) Uit 3 suciall g (g8 pocaall allail) e i 45 ol
@) s L AesSall Gl bl (s o s AT adall Jila s gt sae ) 815 4 5al) el 3 jia
Lansall (e lea olai) @lligh ¢ bl (S0 S8 dige Ol jolie 8 Jiahy 215 ¢ Y1 120 8 58 s
ke ISy (3 gl (8 g STV adall il g 5 Jalds 3aly )

Aoy s IV 5 ladlly A SSIYD S50 5 las o) 83ea Sadallue N SLaBY) jud JU
s bkl (e g sill 138 8 ASLadl) b Ll 4l g3 Ll ) ‘esu\g_s.@t.;ﬁy\ FEN aal e Cnnal ddle
iy 35k e s SIY) adall Cladd apali Siad ) dglaall @ gl Gatill 138 (e A gl Cilgal)
SV s Lae Aial) il Sl sall pumy (A @l il e S8 ¢ Sall Jyoaill DA e ) Glaiiy)
a8l il s e ) a0 LS ey g SV A il adl sa g ol 38l e GaSlgiaad) (e 8D Gl
iy ol il juall cliUay JUA (e o) il dpals 58 63 45 STV A8 Jail) 35l acal Lgindat of gill Sy
il Alle Clagaa alE i o ity (o3l Sl alai (e BN 5 i g STV a8 gall ey pu a8 ) 3 Ay 5 i<
cailll il A sel) il b IR (e pdall Gledd apaily VL) S B8 (e 3l g alard
el sl 7 A g Jals dua sill 5 Gl o gy Ganddy s slll e all g Jaa 5l Clilae g 5 il
Ais IV adl sl 03 50§ puanil

Aiatl) &) 58 55 e ac ) a5 ALY 8 5 s smadl A jlaill il 5 laill 551 55 e o 1

Llany 58 ) el IS8 D5y ae Sl bl e 4 jlaill dge Sl i) 215 a3

oS acal dala 8 B pueall il el Jia Llia a3 45 3aill 45 5 yiSIY) 3 jlail) a8l gad cpeiiall (a5

G dally dalall mylaill jlaal digety SoaY) acall di golall acall L 3 peaiadl Gy ¢ i

lgiall g 5alill o 8 e A8 (e g g5 bt Jia b oladll (e gl 13g] Lals Dy jlad Cllas )

i AS Ll cilgal) s Gl LYY gan Aubalies (e () sials (e sobas sl il e Jaalls
ol S g VLAY S g & gl e 4 g STV A5 3l 3 jladl Glaodldl g acal)

a8 sall yyhat b A yiad) Al S QAN dga g A8 e Al i el aal aal of Ll
3l Laa o g an o Ay gual Jia g 2 il y dil) ALl 3 paaldl 5 )l ellas a1 g 5 STy 4 sl
ol ddee g5 Allgiad) Aila e Cinpeald T ooty Ll dimn 55500 3 a8l sall 038 a0 ) 5ol
Juasi a5 iy yrall Claiiall laad 8 Aadlaally ol a8l Gllee dudls adel Cadly s ladll (5 siuall
e adsall ol ginl ot SIS dadiyall Gadll el s AN Juasilly jual iy 8 G piiall clatial
cacall 5 ¢ Slandl cl jltind e 3 )5 anall 22y Lo ilada 5 oxiiall il 5 (lania 5 A saadll 5 aladin) 48l
J8 (e a8 sall 028 ae Jalaill g o) il ) 8 e il 38 Lgild dpandll 5 A lall ) ga¥) 028 2 g g are Jha i
e

W) o hLad) her 97005 b9)




il Vsl dule dala 8 an Lo o Ala all oda (8 sl dala b Jlee W) ol (o atie Wy 15 3ea JU
Ay aeild pgilatial (55 S8 (5 s dise gms o5 4l pgadine e Cakd s IV S el 5 el sl
s a5 Gasda JAT 5 (B) gl dadlia 223 435 5 ySIY) 4y jlaill 28) 5alld agilanaal dpan (§ g Ao livay (55058
s ASY) Jrand) s slill Jreadly alaia¥) o)) | saley o e V) lanal e 5 Akl 52 daps )l Jaal)

gl amy e clead 5 lasall Jie dle ) g colalaia V) (pai ¢ Slasy

:‘)J.\AAM

http://www.alyaum.com/News/art/124122 .htm

W) ¢ hLad) her 97005 b9)


http://www.alyaum.com/News/art/124122.htm
http://www.alyaum.com/News/art/124122.htm

SN Jial)

Adlaadly 4t ¥ lgileban) 5 dade cll jle dSladll & 45 S 5 jlaill gl gl 3
Al 8 40 Y gl o ) <l ) s g 4 1) colainall g udlall 5 GIEY) 3
Lol sac) s ¥ glaay g sl (8 A5 SV 5 jlail) gai shaliy 4 g0 Cilad 5 >
i Y B suiie o Gasgd Jra sl edarg ) ede 5 1Y) GBI e Casladl B
& Al 1Sl e Ll dilie 348 e v.weu_d);uwsmb)@\&fﬁuus

e Ol ) GG el c_uﬂ\ L;..\l\ B2C e\L.a (389 Aui o I 8 Hladll Cilense LAL«;\
QUL eipy

adsi Lad i Y () gandioy sl lSu &5 8 yststs.com 4S aac | Al yull lsa
ool Gl s YN Y el alall dlens add e i Y1 e O sadiall dae iy ol 6] yal
Allall e g IV 5l 6 6 jlaall Jisd gl <l saa g I g ) sasnSY) 5
AU 1S ) (A gad

Clalatind (8 L palall gaill dais AUl 1S5 sl (3 A5 IV B laill a5 ) ) Ll
Ge Lig Sl 0 gadiall 3 %€ Ay Tead YT Gle el o ) g Lad (Jiloll b e sy
Jcﬁj.md)m@cum;)‘ﬁ\@u))ﬁY\oJBJ\uAuubuwywuﬁ ol (4 Y eddie

| gal gl ) Le gl ST dually GldS 5 cdadl o Y aray 430 < s Yl agE Al «‘_“J.u..u»
uy&\wmam@bjm

Lusl 2 bl

b sl CYane Hlatae 8 Tplal A pad) Lg sl 8 A s IV 8l sa sey o L R a8
1o a3 2¥ana 3 Laalial )y gad gy o) all 8 Yo Y dle 8 9%) + ) Jals Lty 5 b 45 iSIY) 5 sl
oally (G sall 5 Gasdlall 5 5lad Wi el 3 (& i iy Glasse i e Lill 3 Wi2016. Jsls
oiinse £l A g Gy ) dl i 8 A IV Bl Nlse B (alaaily cilad g A o)
@ Y Glae B Ll e il IS dall Cleady Bl Led Aaliy i uY1 e iyl
55 Osale Yo a8ls Lilaud (8 s IV 5kl lal ) ol 3 LS ¥ )Y JBA %Y e Ay Wiy
gl i Y1 Cilagae kAl Y5 s cald
Ayl gl 2585 gy

oXiine (e 220 1 e b gaiud G ¢l 8l Lyl 8 4 I 5 el e Luag ) a5
Lagd A1) A g IV 3 kel (3 g Aial) IS AN e Gy e 530 2 Aald gl i i)
o iYL LSy S Caal daaly g ool gy i) 8 A SOV 5 ladll s 43aY1y el JSi

$ISS sy (A aal s

CYlial 8 (ealgd) Jamall g Ll 3 A Iy 3 el lile 8 L sald) gaill (e a2 ) e

Ol (B ASAN Cail el Lad i Y1 8 gudie aadiy AN QUL (8 L gale aal i 5058 4 yiSIY) 5l

Sl Sl a LaEIB00  adl s A I B pladll Cilanae (B )sad Apsiad)l LS Gl agiliia

S ANl e Al GlE YOV B 58 inall Gendl culal oS58 Jgaa a2 s el pudlall

Ostias ad s Y o) T Jolag andiin Gaale Voo ) Gaeall (8 i i) addinia 2 Jaay o) @is s Asisnall
%.Y+ sai i (g siu Jomay iy jabie axe UL Lena gais o Sl g ¢gppall (S0 Coal

W) 5 hLad) her 97005 b9)



Lgdilania cis Lt L) i

%O+ sai (bsmby (Ll (po YA+ Aaad L il 8 i i) eddiie 23 &l YO Y Gle JA
AT VT sl L A SIY) 6 il ilage Cie L (f @ gy 5 o Y e pgla

Bl 8 AR 05 e T e g L s Jane sV G50 8 A s SV B el e s
A sl 25 Y

O oAl elaly ey iy aladiuly @i yiY) e Gamdll 3 e oladl Al LY
ey Al ) 3 Ll i Y e ¢ suiyy il sill G gady geae (A i Y1 eddiee (e %Y e
2Y VT Jglan Led A g IV 6 Hlatll gad OV aeae ) i Cllad 65 A0 i Y Ll Caual

JY}AJ\.\&A\~~

‘;\Ld\c_m)]\ %\'lMJ\JA)JMJ‘).\SJY\DJBJ\‘_Q\)AJ‘J}S...M}SAS‘)J}JMJM}
cﬁ\y‘u)a.d\ le;Je.AAJJSj 64440‘_;}\)“:\:&&1\ ‘)@_u:‘)“ d)\AJ\X.jJJI:\L\ Yoeo cl‘db";\?wc;\;j\ﬁhj\
Al 3 ad Jlea) e Y doadall @il e Bl Glasy S ) SR Y5 ke Y
Gl Lad G s 1 aaall Jial i o Jland) olad Slgtusal) (318 8 T jlaiae Tl 35y @l ekl
w‘).\ﬁu.a‘)mt_\n“\.u}).\g‘}” oJM\@MJMM\ &_1\‘)14;@;1} ‘Luj‘).\ﬁ‘}“ oJLA.ﬂLi
A ) LA il a0 VA Jltgs QAlE Leosdle A pludl v sas LaISE o Sl

& ol aladll LA 05K o Slgianal) Caal e ST o iy Lah

Q\J\M\JU u.ugM\ djﬁﬁ

é&@muu“uww).\s\ GA&)M LS}M\)‘—")\)“‘“SY\}U‘“M‘ calid st.a c).us.ﬂlss}}
b)@A‘ Lo\ c%\\ u\dx.d\j k.i\J.tA\Sj\} (VOYO \A)Jﬂ oJ\_U &.1\.1.\}).\5&‘)_” t_ﬂ.:u.m t_ﬂ;u Lua M_i);.\l\ 5)1;4
L;.Amg_\hécmﬂ\ galie deatudy 9% YY A 33b ) Lilea Culaud 4o ) aﬁ‘ﬂ\}}ﬁ\yﬁ\
G giadl s o Canally ¢ a8 5al ) dus 6l 5 ea Yl 5 S (il gell Clanse il A g iKY 5 el
pedl 8 e ASA (@) el SMe (30 Y% YY (G ey g Analall S3AY
Onall & a3

GVl £ Jolay Lo iy Bgle Yeu e ST cpuall 6 Yl e ol sadiall 2ae &l
D8 O Ao ) o aBgiiy Gl 80 sl Caagd) (e Tages c Y1 e Bl J1 ke oS gl
Yoo sniy Hami 33l ¢ all alall o S )l A ¥ g0 ke VY ) ppall 8 e i) Claa
e Laty Cpall (A S Y1 8 la e Dl s Aavn g oalall alall (e Lgads 358l 45 jlaa
e 35258 (C2C) 2_EY) G Glagaall b ¥ 50 ke Y0, 523 (B2C) oaSlgdianall ) S il Cilegus
Y5 ke V)

Ligugl o A g ashy) 3 ladl

Db @ il ey Ll A8 555 4K 5! Apallall G gaall g e i 68 A e S SO
coaniall ASLaall o cLyg sl s SIY) 5 jlal 8 Aaait) Jlef Lo 3t 5,8 Jg gsed of DA
& sl Jiledl aandl) Jalall add Gand) pan o ) il el dgull s g ill s claila g bl
skl s dgiatll Al cadall o gha Jie Jaall 138 e diasgs AT dalse dad o A5 5S35l Jlaa
dage ciland ) (Ml 0T sl 8 Wl 8 S 3 vt Bale paige HLils Ul Jaall g o sl Sl
e adall Callad 8 4ndlis 3 ga 5 pde g cClay il 5 A guadl) Jadi el 5 ST A g s¥) Bl i yind
s Ay S & pall s cird) e Aleadl el yal s cadall Gllee (el 5 e sanall gl 5 < 5y
S sl (IS5 oLl

a3 ) Sl
b ool Ay ASlaal) 8 A Iy 5 el @l e Aaliall lesbdl 8 ) sl s JI e
Lo T g llin of a0l el (80 gl gillay e dgle ¥y A ol Cajed ¥ ) da g yladl) oY)

W) ) hLad) her 97005 b9)



g SIP) el (8 S gail slga Gasdll (f a2y ASLedl) 3 i JEY) e A IV 6 el B 4G
GoblL Cland) sl o %) 4 L 55 Y Ll jobadll Gany a8 GY) s oSy A el
Al o) )5 e A Ll Of ilin oMo ) Jilus b il oty |glal col pud Sy s S0 Y a8 ) g5 Aol
i Y ae o) ) A8 ) e S cw i) jue et ey o8 1 Jslai 5 ghad e GBI g o8 ) 12
Clily Jlo Y iy lled 4 ddlaad) e dalle da )y Gy saae jalie @V slas a8 ) 33505
Al jle dun ollgiual A8 oy Aleall e Sy aull oA AnlaiiY) Slal QIS HE e jaal

e AN clida adlg

i Y G seadie Wy FALY e« o sl 6S5 OIS0 aal ) i Lial 80 5l Al o

Jaa dlle ol g bl CallSs o 50 30%

, el o) El Gaala 15358 ol aell 052 29%
Laa Y Lealady a8 dipma laiie Jada Jad ) 530 51 17%
a8 sall e 220 (A el G 4 )aa) 150051 16%

o) dia alad] e Tail | seany &) agil 15381 139
18 Zh e JAT s e il 5 el CllSS Al agaaay o 119
el (8 Jmadill ) 53 0 a1 7%

i Y ae Tl 1 g iy &l agal 15351 704

ool el Jpa s J8 UV 3 58 agunny ol 6%

o)l alai] 43S ) 58 jay o1 6%

Apa peadll 3303 Cila glaa agia llal @8l gall O (52 6%
rallad) B c ) M) aladiiad ci e

IO (O 0 (o (o B0 B0 M0 oo o

%) :Liy )
%1 (s )
%Y A dn =l Jsall
%YY 1saled) Janall 5 Lussl
%0 Y sl gia <IN J g
%Yo :Lig sl

:JMAS\

http://www.alsharqg.net.sa/2013/10/07/964053

W) s hLad) her 97005 b9)


http://www.alsharq.net.sa/2013/10/07/964053
http://www.alsharq.net.sa/2013/10/07/964053

Yoor ale JOA c i) ASes e 4l Cllague § sana

(Y93 Jlale) Aagdl) 43 gal)/Adlatial)
¢4 1Sy 5eY asiall iy
\K sy syl
Yo @) ) 5 Loud dilaie
Y,y AU &yl
ERRE Ly 4l

:JJAAAS\

http://ar.wikipedia.org/wiki

B

,»u,JbZ_a 9xi/)9)


http://ar.wikipedia.org/wiki
http://ar.wikipedia.org/wiki

