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THE NEW MARKETING

A-Marketing Tasks
d=>be ML dsle joi a9l Wl low

o3Vl ol (Ul Jgogll JU el weday Loliaal ésle 1o ool Entrepreneurial Marketing -1
a9 il He0Vl &LSe JuSein 1awd zlel Las (i &mueall OlS,uull Formulated Marketing -2
Formulated Marketing JI (s9 gawgis 8,8l oS ull Entrepreneurial Marketing -3

Scope of Marketing
L88Vlg wloglzall colobriodl clSlioall (Sl (polxaiVl (wlasVl (whusdl cwloazl (gilall

G29uidl plgo

akaioll Blasl i Loy Level, timing, & composition of demand  sle bl

Demand States V> oi Wbl glgil  «
Irregular, Declining, Latent (,»lS), No demand, Negative, unwholesome (oS> ,u),
Overfull (ks Demarketing), Full demand

Quiyganil| Gyl

Al Loy wadedl 0lgdl wbLd (sJl wLMeVl (sle B)ai poSg Aouwnai 8uinSy tuzel zuioll gdlo o acgiio
190l o> wllsll 0is auedl walixig
Consumer, Business, Global, or Nonprofit and Governmental Markets

B- Marketing Concepts of Tools

Isl ol uosre of sbwl JWs o wemlizug W (sle Wglazy wlelozdly sL,9VI Cus ducloix] dudoc (gl
oVl 2o (aawd wld) wloas of wlsiio

IsLll Ggudm) wloasdl g5ladly S8 gusoilly uskilly HleawVls pudlioll dusis ks dulac gl 6,15
olabaiolly sVl oy sl

awlwi padlio

Target Markets & Segments

(Bl > @ibiol corus Uio) Segments csJ] Bowd] pucuis pid ol b aseds JS sloyl wsa
Target Bapl Boul (sd dalaiall oki o3 Great opportunity ,.Si &s, (sa= (Segments) s3> Sl i o
@55, VOIVO Wico «pudpinndl ouyisinall Jgéc (sd aLlSe il Market offering  siug i uo,c Market
8l ool il (sle oyiinall Jgic (o3 Lol
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Jo> wldos U098y Hu2ilug Huriio dcgozo sl wde gl ugsslaidVl s,9 Physical Place Bgudl 0lS
oninivadl @l (sde Bgadl Ug ey Ugdgmall S ozl ol auioll

s (ode Telo Bol) Hulsi ol Glowws
Geographic Market, Demographic Market, Product Market, need Market, ...

Sslo UKo g Market place
wuguSJl Lo ¢a Market space

oSdpiwndl Jgse (o9 apylaoll wloasdly wlxiiol!l o (Cluster) dcgoxo Meta Market
ol il adac Jgai sl wlS,—illy Lasy>dog Wbl (seican guo> Joiy Autos Metamarket WUio)
(... @aizoll WM=olly Ll dalndg «puollly «Ruiaill

(g b « bl ) 8,31 @p> oo response & lssow! wllay Bgaue ¢ Prospect
Marketers Okl gcrig axlg JSU Lo Ty @u i wlip> WIS 3] Marketer

sewlwl S,uin wllie Need
2Emod Ay GS)y JSVI 2lizy UlusVl Wio uso Object Wad (| a>gi a>l> Want
&9l sde 8,18 go ueo guin] 4p>90 Wants écgo=o Demand

Want ol é>l> gy Offering 98 zusell Product & offering
Scope of Marketing s &,sSoJl lwss b Lo9,2)l glsil o

Jgsc (8 Associations wlbli,l 8ac Jo= Brand JI « known Source Bdg,=0 ,aa0 oo Offering ¢ Brand JI

brand image o (s bo WSS Ll
S iinol) Satisfaction ol Value Jogs 0l s Te=U offering JI ol zuioll wsSy (su>

&3Lwdl &9, :JM 0 Value JI 8505 Swous «audae o g weill ade Ja o w @uouwddl s Value JI
.......... aalSil Lass>g g8loll 89, (@alSil Lass

1oy s (sde Jo.a=Jl Exchange

b Jls J8VI sle -

aod 95 sl B,k JS -

Juosilly Joloill (sl 558 B,b JS -

Ioladl uas, of Jgud (sde 5B b Js -

>3V @bl go Joleidl o ol oMo il adizy B,b JS -

Event lgio ,3Si Process  sa Exchange
iy bog,iig @owd 95 Ll VI (sde S99 oaiig S| 9i e e ousll &sle @ Transaction JI
Ulagdl Jio oS5l Lo wes sesus slac] Transfer Jlg caaslsall 0lSos aisloal) ol6 lpale iVl
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g (evreree (€380 290 W ) dwlwVl BLbLYI G @sbie g3l wBMe by asas Relationships Markets

Marketing Networks (sJ| $58. g1 gwoilly (lpio s3> 9 Transaction
(The ultimate outcome of relationship Marketing is a marketing Network)

Marketing Channels  «

condagiaedl Guyiaiall o Jilwll pMiwly Juogi Communication Channels -1
Distribution Channels -2
Selling Channels -3

el g Jiluw,dl pMiwly Jaogi Supply Chain
Competition

o)l putig il puss (sJl gl wlxiin Wgoass Wewdliadl Brand competition -1

.line ol guiell Luss Ugeads Ugwdlall Industry Competition -2

o2l Jusi pasi wlssin Ugeiay Ugadlioll Form Competition -3

Ugandliy ol Ug 18 Ollowdl seilo puSlpiwnall Jlgol (sle Wgadly Ugsliodl Generic Competition -4
Jilodl o2il S oo

Marketing Environment ¢
oo s
offering J jugkilly gi593ls gVl adoc 8 UgrwlwVl Jouis Task Environment -1
Brand Environment -2
Demographic Environment -
Economic Environment -
Natural Environment -
Technological Environment -
Political Legal Environment -

Social Cultural Environment -

03 waraig dxiugaill Lpdlasl (sl Jsogl) &S il Lpozkows il wlgsVl dcgoxo Marketing Mix e
psoll sle ).uLJ| 9 as uall Hhs apg>g Jies dcgozo JS 4PS (s wlegozo 4 (oJl o|9>‘\”
-r&llgsiaodl 2uce 4Cs Lpllayg

4Cs 4Ps
Customer Solution Product
Customer Cost Price
Convenience Place
Communication Promotion
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C- Company Orientations Toward the Market Place
eVl pggso
. aalSo jucq (axlindl ) & ol wlziodl Jasi o5U3JI

(Product) guioll p9ps0
Innovative Features a3\l wlaslgolly adlell 6slaSUl wld wlsinll Jass 5Ll

&l popso
Wlebioll Glxiie o (0850 Lo lgyiin IS pda>g) iU & 13)]

S29suill popoo

raulbdly lpundlio oo aulled LS| VeSs Ol 2 M8 Lpdlasl Jai ul &Sl wls,i 13]
Target Market -1
:ol>=l glol Customer Needs -2

seadl adle e 8)bw 2y Stated Needs

Lpew ow bsd Ludy wlSo jue 8)baudl Joc Real Needs

8Ll &L ol &5l o Wloas 1y Unstated Needs

&)l Ro Ay 2y Delight Needs

(Savvy Consumer ) (sS5 ol Ugago ,ue @l cldrol plol gaw Ol 20 Secret Needs
Lpss=q Stated Needs JI| s Responsive Marketing
il Jadiwodl (58 Ugs3ll 2lizs Ul LSy Iblo Anticipative Marketing
wwlosw ago wglziw S wgs3ll audlay pd bo skl Creative Marketing

JoVl 1msivwe sde oo Jowi @S il 08 olwdVl gao> Integrated Marketing -3
2LudVl gao> 1 sulidl Marketing Functions

0dd oo ST ol a1y axlgi losic VI igawil popan siwi V wlS,uill alaze Profitability -4
bl 8305 sl 25900 ms goill sl colamoll Lolazsl JS Uil

w\eloix ¥l (guoanidl popao
oo xSl aJlea, Satisfaction JI Juogis «dipimuodl Bouwdl wléyy wlalasl aS,all dnpo
Societies well-being JI a5 of (385 loug arudliall

151l A A5 U 1 Oluail) Gadguuod]l Jud o alxiaw VI
Target Marketing, Customer Share, Customer Lifetime Value, Relationship Marketing, Channels as
pothers, Integrated Marketing Communications, Customer, Data base, individualization, Every Employee

a Marketer, Model-based decision Making.
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BUILDING CUSTOMER SATISFACION, VALUE & RETENTION

Total Customer Cost - Total Customer Value = Customer Delivered Value
59 il LSl gao losdgn sl @3liodl g

i slaly eyl Lpoas, vl Aozl gl guiedl o wessll

Jlosi_wly s e Jgazlly

highest delivered Value g¢a siJl offer JI oi auinll Gl S i V 15k

Deow J8VI aeludl sl gy Syiinadl -
Auedl Saall sde aslull @aold Thgd o,y V 18 Spniwadl -

Satisfaction

2o Lpade Ja> sall Perceived Performance aseil of eVl &)lio ases sbowVl of 8slemdly pasill jeeui
expectations asdgioll

Wl 3z o) 13] Jol use Sriirall wlay V (i 0 5MI o S| oS iuinall wlsdss 89, pac vz oSJs
8,43 ) Yg-aio Value Proposition _sJ| a8LoVL Y9050 Value Delivery System u9bi (sde Josi &S,adld
(Sl go Joleil (s llpioll

(Ghost scazeol]l By il «liliwl colslybly SelSi ol 1 (U3l Lo, dmiliog pwlsd Jilws .
Lost Customers Analysis uzilall oLl Jodss Ty (Lol 95 lodiad Lolsil ,liiwlShopping )

g JlaiVl Jio

@Sy 88 oy (&S il e 2l oS dapazdl wlssiodl (sux Sy &S il £V b ioldl Ugs I

B- High Performance Business

Organizational Culture, Resources, Processes, Stakeholders a.aila>
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C- Delivering Customer Value of Satisfaction

Value Chain

(Supply Chain) Value-Delivery Network

Privory Adiviis

D- Abreacting & Retaking Customers
Account Conversation, Lead qualification, Lead generation JI s$ wl)lgo iy 5Ll i .

s @9 Customer Defection Rate _swauw oy ploadVlg 5Ll 6)Lus aalSs Ll v Gl .
@l 0 Judsi 9 wlghs gyl Jldg «sUiJl 8,Lus

Retention Rate ywldg wy,=i -1

U3l £33 Uliwl saanlo dazi -2

29U 2885 boaie au)y o &Sl 288 oS Ll -3

(09,2l susmoll 85,)1) Defection JI éuows paazs aalss oS -4
Il sl gloawVl -5

Customer Retention iU JU blais>Yl awodi

asodly Customer Satisfaction -

JPS Accountants Directory 8 www.jps-dir.com



http://www.jps-dir.com/
http://www.jps-dir.com/
http://www.jps-dir.com/

JPS Accountants Directory www.jps-dir.com

Customer Relationship slu (59 ;locicwW wlgiwo yuos

U o g3l ST oy Jugh
oecyi alo @lio adlal -1

dsleg dumo WSy gi e s i il il wlksle  FMPs Frequency Marketing Programs
oaadlioll sle 598, Vol lpoasy oo
&30, lewl of Blowo auio Syin ool a>gia0  Club membership Programs

Brand 5Ll ums) ol (Ll g0 dsclaiVly aaseidl bulg, I 83L59 dcloi! g8lio @3lal -2
( Communities

8,051 oo Ll oSy i LisaaSIl ol bay, ol @iumo wlasay 3Ll sy Structural Ties aslol -3
e ppiiyny ppillb

255 W L Lavyg
(Total Quality Management) TQM
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WINNING MARKETS: MARKET ORIENTED STRATEGIC PLANNING

A- Corporate & Division Strategic Planning

Mission JI w=i -1

i) @i LpiosMlo & agall 038 1445 13 Gosl s9re 8o oS (03L00] Ay sesats ) Ay @npey @S il g
Toua B wdss of Tayas Tio slaodl cualbl 5] O Beul gl

eJuminll acis (] Bagi of JLd 83lio WS loaie Lpiuladl dad s weSH dnpoll

o)l angoll Ll

83910 Blasl Vgl

e slanedl 2y il puidly wlwbowd! sle 55,5 L
Completive Scopes JI &,=i LG

*Competence Scope * Produce Scope *Industry Scope
* Geographical Scope *Vertical Scope *Market Segment Scope

(Channel Levels JI sac )

oy Ol cuan J >V 8,09 wluall o8 (Mission Statement) éogall 8,Lic i Ol e V &Sl
:8lanall Josi 225 oJ gl lpidloas dogoll waad 15| dagall iy, dslely el lpde iy oS)o

Strategic Business Units JI gauawl -2

ol Vg3ll 6Lyl dudoc o> ol Syl o> Lpinoss JadVl oS lpsliio (e sl lpllac] Csows WISl
A=Vl Guuxs" g» Market Definition J ,SJg "aclda)l @Vl aclio" ¢ & Lp puiodl Xerox Wiod asl=l
el 3 WS o on Josll e 01 Wl M"ausSoll

Customer Groups -
Customer Needs -

Technology -
:olas o) SBU 0l ple JSuin oSJs @ailzee wlilyiwl ole oo ,iST a5 28 8,0l 8Ll
Jaiaae Sy ) badasall oSey @aylio Jlacl sac ol Jaiwo Joc -

w5 oVls (seshiowVl ezl e Joguo Jeiwo pio 929 -

SBU JI gy 2>l JsJ ,olawll yuasi -3
(assign) wewliodl Jugosdl uasig @asio Wliseilyiowl juglai g SBUS 3o o Sapll

: Businesses Portfolio evaluation Models u>3g05 2Jlag
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.Market Growth Rate JI g Market Share JI _slc ;.S,il The Boston Consulting Group Approach  «

Miarkal Growth Rese

P -

Relotiva Morket Share
Businesses Stength Market Attractiveness JI _slc ;.S,3Jl The General Electric Model

BUSIMESS SERENGT
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JlocVl Jloal sl Market Share Growth o= 55,1 axgi 18 sV iz o) lllasiwl wx 01a 23leill oSJs
.......... of Wl s 58 Joe oo 3S] WJby aawgio lpud 2ulisd] 0gSs 18 L wlbluwsdl bl @il

Downsizing Old Business doyaiJl JlocV| puxxig d0y0> Jlocd bubsall -4

33> Jacy Lol ol sl Jaall o ki @S, il (sde o JS il auoge LaS 8929 39>9 Aic
gl

Diversifionfien gronith

Srmlegplaing

Time {yames]

ao—wl Framework JM.s 0 ab,al) a J=l oV g oul) o, 115 Intensive Growth *
:Product Market expansion grid

N Bgudly (sl guiedl JMs 0 Market Share Jl 6s4; Market Penetration strategy -1
N zuiedl M o ua> Ggaw gk Market Development Strategy -2
=l Bgaudl (88 32> zuso uskei Product Development Strategy -3

aJladl &Sl Jlach @l wls 820a> Jlasl (sle Jgazl ol sl Lo,9 Integrative Growth *
Backward, Forward, & Horizontal Integration

il JlaeVU @l wls o 820> Jlacl @8loV Lo,d 1a=s Diversification Growth *

aJll bglazdl JMs o 83ua> wlxsie Concentric diversification Strategy -1

B3> bgbs JMs o 83y3> wlxiie Horizontal -2

LpdlawV ol lpiliod of &S i) &l auail) @lay waoy ¥ 32> auie Conglomerate -3
Loy lpllacl Cudps (5] bals 28 aS,idl Tl

B- Business Strategic Planning

Ul blasdl ,S5 5oz

Strategic Formulation :oleeshiwVl oo glsil asy)l
Large  (3iz Ly Gamuidliall pudlicd goj0ill 2LVl LS5 yaras Overall cost leadership -1
Market Share
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a0 4> 9 (Gaoun) Jle sl (sle 545,31 Differentiation -2
Gaoio ) Jle 5kl of daaso @ IS5 @lazey Bgudl oo oaze puwd sde 545,31l Focus -3
31>ly sl 580l puads Too @iy Ludl SVl olwlouwdl g0 dudasi Jgl=s Middle of the Readers -4

C- The Marketing Process

(ah Troditiensl physical process seqeince
o P Mok he e M o /

(iistarer Morkat Yk

; hm ' ikartia & = .I'u
sgmanialisn  Sefedtion’ posligning.  develop-  develop. - Priting Atbeerting
Faces me - man Waking  Serviring
= _‘-T_ ﬁ o e sz e = e assry
Hirategit mocketing Tectitn| markating

D- Contents of A Marketing Plan

Executive Summary Siweis gaxle -

Sl syl gogll -

aadl,oll JSlinollg SWOT Lojell =i -

Objectives  auijgmuidl BlaaVl -

ausygadl AWVl -

Action Programs Jo=ll gwol,y -

Projected Profit & Loss State net a.eJSilg @z )Jl pilgally WUjslgadl -
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SCANNING THE MARKETING ENVIRONMENT

il e olbbd) GlwVly Wyeil) e axslll olS
suiil) abd Jgh of LU Lp) wlasl Jowdws ol olssl Trends

. 8,u8) Jolaig JSuindl @iudny 8,08 s ol @ucloi! ol @wlw ol &slaidl s Negatrons
cawlow ol @slaidl ol aucloil Ul Wgag U=Vl Huady duill LB jue s ol LU Fads

B- Identifying & Responding to the Major Microenvironment Forces

1- Demographic Environment

Ethnic Markets Age Mix ol (oSl goull
Geographical Shifs in Population Household Patterns Educational Groups
shifts from a Mass Market to Micro markets

2- Economical Environment
Savings, Debt , & Gredit Availabilty

3- Natural Environmnet
*Increased Pollution levels *Increased Energey Costs * Shortage of Raw Materials

*Change Role of Governments

4- Technological Environment

* Varying R&D Budgets

* Unlimited opportunities for Innovation

* Accelerating Pace & Technological Change

* Increased Regulation of Technological change.

5- Political Legal Environment
* Growth of Special — Interest Groups
* Legislation Regulating Business

6- Social —Cultural Environment
* High Persistence of Core Cultural Values
* Existence of Subcultures

* Shifts of Secondary Cultural Values through Times
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ANALYZING CONSUMER MARKETS & BUYER BEHAVIOR

1- Factors Influencing Buying Behavior

1- cultural Factors

2- Social Factors

3- Personal Factors

4- Psychological Factors

2- Buying Decision Process

shadl Jolw
-Complex Behavior
-Dissonance- Redwing
-Habitual
-Variety- Seeking

3- Stages of buying Decision Process

Culture
Subculture
Social Class

Reference Groups
Family
Roles & Statuses

Age & stage in life
Occupation & Economic
Circumstances

Lifestyle

Personality & Self concept

Motivation
Perception
Learning

Beliefs & Attitudes

alS_inell sde Byeall -1
ologlan e -2
Bl ppess -3
choadl 8 -4
el oz bo Jolw -5
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DEVELOPING NEW MARKET OFFERINGS

A- Challenges in New Product Development

3> mad B3> wludi papdledly Vel wlslusl ,uwi i tas oo ,SL 833 pe &S, i) & Jlsdl wlssioll
Db i zuie ek U gl Lusiug Ugwdliadl (Wl

Sl W auladl 256l go o))l diuse 8,55 ol &Sl 295 18 Llall 8,151 -1
A &gy 38 Bgudl pz> Uy d0u> 8,Sall -2

> JSiw aoweai pi pd puiedl -3

il sgan OMeVl sgw (gl (09 > JSin guiell 85550 pac -4

azaiyell pobill @JS5 -5

Ogdliall -6

Nl gogll o S| (e guite skl 55 8aya> IS8l axgy V 189 Ao dhaio (s ,IS8VI yasi -7
Jnsd a,53> ol 839030 Blgwl (g Sl BlowVl (sle WS Jlaws 188 a5l BlowVl -8
8,005> ol duclaizl wlsaxe -9

23> o ok adagt) Jlall pul, 5a8 -10

uiall yohi) cdgll ad -11

. aude ool ol wuden Vg mdlinll Ty 18 3 zuiell 8> Had -12

robazall 04d ag>lgol
o0 ol )9 gise -1
2okl ol L oIS pucailly puiol) ppd -2
Gl olalus] ppd -3
aalSil (] puiel) )Vl dous glas,l -4
ondlioll S guiell s (b acyudl -5
obeVl -6
a8l pLusdVl alizeo ow wrclosdl Joslly Wsll 6,15Vl pcs -7

B- Effective Organizations Attunements

Josll bl wyyei wdlaiy i auie sk Ul Cux sl wlxiiodl 2lo o Aggune LWl 8,15V
olpdl )3Vl Hulesdl Lasig zusell wlidg Business Domains

W2 uie ok Jigodll

82580 528 JI35 V Lpil ol Wy wamay 48 RPD Jl 2slo oSJg «auazdl guiol) &55laall oz Wall 8,15Vl pgas
Jooss Sl pg s gl i lpas ol Wlasl Je) &)lie 8ac Jugos JWs o alSinell 0id wlS il J=os
WU o ol Wlesall (o Qs
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Vg liol i oS 3LVl

pplleinl pas aisly il olsiall )8l sk oo palodaue aple> (wlxiiall) 2Vl shao -1
akil) @glhell wllpall yasd pgilrisl ol adldl pp=lil behsy

&,kis alol wliioll s 08 UgySiunw 323l chaodl OV 45 3a> wlaiio) shao gog -2

Szl Ozl (sl aadlgalls as>lhod szl Gl Ol -3

BSOS il (08 ol dayazdl laiiol) plwdl -4

&0 ppd wdg auz oy plga)lg pLudVIl alizo o Venture Teams éaya=l wliioll @S uiw B9 -5
Veahiwy > (213Ul Jio) duowy 5 Joll oSlol (sd 9 skunkworks ewslacl o Tlsl g @;lgo
Praaniii piy > Stage gate System (sd v auie skl &b weol oSI Jadl g sVl o Jas!
oo (Venture Team (s, a)l Jud oo) Lpad 2SI o, Gate Jls al>so JS @lps b J>be sl gkl
aJul dd>jell oJl JeoVI LS blas sac

C- Managing the Development Process

DROP

rols Lo s oz of ws Lo wsely @l sgidl s 1Sl e wlandss

aue ol il pw Wie cguandl e abu pudlen) Vgl WMuasi ywls asy,b sa9 Conjoint Analysis -3
....... pl pasiaus ol Jlo zuiedl JSeadl 0sSy Ul iz U8 ol> (Sl ) 5Ll oo

sl sl 8sle] @zl il ol Lwlia) g dg Consumer Goods Market Testing -5
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DESIGNING GLOBAL MARKET OFFERINGS
A- Deciding whether to go abroad
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ogS=l 8 o wswimVl Bgudl o> wldhin -
a9 =illy &)Ll Wisaxo -
Carruption Sgla,Jl sbwadl -
a>oeiSill &oysll -
WYlaiWg zuiel) adlell @alsadl -
Shifting Borders sl & usioll soa=dl -
Lpad suill ol iVl ALl (59 ilsdll ppd pac -3
wosJoadl Jlxadl (08 sl <)oo 399 pac -4

B- Deciding which Markets to enter
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C- Deciding How to enter the Market

t s Jgsall whlus

Direct Investment, Joint Venture, Licensing, Direct Export, indirect export
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C- Deciding on the Marketing Program

Quaoll
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D- Deciding on the Marketing Organization
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MANAGING PRODUCT LINES & BRANDS

1obgiws puos JMS o zuielb ,Sedl Marketers (9gauodl g8y Gguud) ozl (9
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Product Hierarchy guioJl Jowlouwi
Product Family JI s$ awlwVI (835ll ) a>I=Jl Need Family -1
awlwl (6356 ) a>> sy ! Product Casses JI gwo> Product Family -2
a0 sabg olzxawl Lpaa) Product Family JI oo wlxiioll acgoxo Product class -3
i Litio @ogou poii ol @u,laie s wull Product Class JI owo wlxiiell dcgazo Product line -4
2wl o &uo 81y &y sl Product line JI Items acgoxxo Product Type -5
Lpileolgo 3a=:) Product line JI ¢owe Item J (381,0Jl oLuJI Brand -6
ol ol pzesdl M o0 socl) @lls Product line JI ¢i Brand JI oo 8ju0m0 a9 Item -7
wehaoll ol
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Durability & Tangibility -1
53S1 ol ellpiwe Jud oo llgiuws Tangible @wgalo gilay sd Non durable goods -

lpiws Ol U8 cllginwe oo S| pazs sall Tangible éwsolo gilay Durable goods -
Jasl) aL8 ,,¢9 Intangible awgolo ,» wlxiio & Durable goods Services

Consumer-Goods Classification -2

HbSGe Hheswl ellpsiwnd! Lpy iy sadl Convenience goods -

Welpw S8 gl wl)luzly wb,le e soisi sl Shopping goods
w20 HuSlpiue Souw Sy V 148 dueo wlaolgos juoii sull Specialty goods -
Mo Lpie oMeVl pi (i ellpiwed! pad ,Sa) V sl Unsought goods -

acliuall gilad]l Olaiai
Materials & parts -1

capital Items -2

Supplies & Business Services -3
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Product assortment s/ Product Mix
dalizxo Product lines éac o d3le L.oJLug &) Loy saxo &L pg8s il wliiolly slgoll dcgozxo

&S adl 9 Product Lines JI sac the width of Product Mix -1
Mix JI s slgoll sac The length -2

Product line JI (s guiol) Variants JI s>ac The depth -3
Product lines JI a3Meg w,lsi oo The consistency -4

B- Product-lines Decisions

Product line JI JuJxi
Product Line JI Lpio weSiy sl Items J Sales & Product -
odlind aolzdl pS=5 go @,lan Product line JI 1is ;5,0 S Market Profile -

Product line JI Jab
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C- Brand Decisions
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belaSy e Sy a8 JasUl lis oV egiloMel J4aS 59.>9 Juas 48 LasJl Brand-Sponsor Decision -2
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Brand -Strategy Decision -4
a9 Lus w9 Wl o 8322l glosVl Jouind adladl daoMell gwgiline extension -
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Packaging & Labeling
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DESIGNING AND MANAGING SERVICES

Service Mix JI wls

Pure tangible goods -1

Tangible good with accompanying Services -2

ayslodl gludly wloasdl o augluwio s>l o WSy (offering) Lo =)l Hybrid -3
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Managing Productivity
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C- Managing Product Support Services
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DESIGNING PRICING STRTEGIES

A- Setting the Price
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Setting Pricing Policy
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Survival

Maximize current Profits

Maximize Market Share

(Market penetration Pricing)

Market- Slimming Pricing

Product Quality Leadership
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MANAGIN MARKETING CHANNELS
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MANAGING RETAILING, WHOLESALING, & MARKET LOGISTICS
A- Retailing
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MANAGING INTEGRATED MARKETING COMMUNICATIONS

A- The communication Process
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