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Interviews
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Impractical when large
samples are involved
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Can be time consuming
and expensive
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Enables the researcher to
establish rapport with
potential participants and
therefore gain their
cooperation
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Yields the highest response
rates in survey research
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Allows the researcher to
clarify ambiguous answers
and when appropriate,
seek follow- up
information
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Face-to-face interviews
a8 4y CBLlia

The response rate is not as
high as the face-to-face
interview
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The sample may be biased
as only those people who
have phones are contacted
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Less time consuming
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Less expensive ‘
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Researcher has ready
access to anyone who has
a telephone.
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Higher response rate than
the mail questionnaire
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Can be fully automated
using CATI

Telephone interviews
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Can be expensive to set up

AdlCa (o83 ) (S
Requires that interviewers
have computer and typing
skills ! G ) iy
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Saves time involved in
processing the data 4
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Saves the interviewer from
carrying around hundreds

of questionnaires. fis
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Assisted Personal
Interviewing
(CAPI)Computer
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Questionnaire
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In most cases, the majority of
people who receive
questionnaires don’t return
them
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Over-sampling may be
necessary if doing a one-time
mail
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Follow-up reminders to
participants encouraging
them to complete the
questionnaire
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thereby increasing the time
and cost
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May need to offer incentives
to increase response rate
Jara a3 381 ga aadii ) liad 88
Aglaiud|
Time take longer
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Can be sent to a large
number of people
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Save the researcher time and

money
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People are more truthful
while responding regarding
controversial issues in
particular
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Allow the respondent to
answer at their leisure
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Mail questionnaires

Excludes people who do
not have a computer or are
unable to access
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Need to have access to
email addresses
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This type of research is
often quicker and less
detailed
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Very cost effective
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Web-based

questionnaires
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