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Affiliation

Business Environment

Social Responsibility (
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Total Quality
Management (TQM )
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Information

Digital Products

Direct Sales Model
Front — end

Back — end

agent

Storefront
Search Engine
Shopping Cart

Payment Area

Shipping Area

Customer Service

E-Mall

Private Markets

Public Markets

Consortia

Portal
Competition

Differencetion
Customization -
Personalization

Customer
Relationship
Management - CRM

WYSIWYG - What You
See Is What You Get

E- catalog

Catalog Paper
Auctions
E-Auctions

English Auction

Yankee Auction
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Market Research

Response Time

Security

Web Advertising

privacy

Hacker

Cracker

Phishing

Denial of Service DOS

Firewall

Issuer

Customer

Seller

Regulator

Credit Card

Charge Card

Debit Card

Estimate
Vision
Mission
Values

Goals

SWOT Analysis

Analysis of trends
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