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E-Business
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Interconnection of networks
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E-Commerce

CBE Ul 5 gadl B 5 ga sa S

Brick — and — Mortar
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Pure Online Organization
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B2B — Business to Business
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B2C - Business to Consumer
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C2B - Consumer to Business

C2C - Consumer to Consumer
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EG - E- Government
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B2E - Business to Employee
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Business Environment
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Customer Service
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General
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Pure - online
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Differencetion / Customization
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Personalization
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(CRM ) Customer Relationship
Management
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E- catalog
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E-Auctions
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Yankee Auction
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M-Commerce
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Direct Sales- Model
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Business Process Re-engineering ( BPR)
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Tele-Commuting
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Electronic Retailing
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Inexpensive Products
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Mass Marketing
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One TO One Marketing
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Response Time
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M-Commerce
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Information is Power
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Cracker
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