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Death of the Salesman is a tragic play by Arthur Miller focused on cause and effect of American capitalism and consumerism.  Miller alludes ‘American dream’, which is an effect of capitalism and consumerism, through the depiction of two protagonist Willy and Biff Loman and moves further to criticize these ideas by showing tragic end of Willy Loman. Capitalism, consumerism, American dream are interlinked ideas and each of the later idea occurs as the former happens. To make success the former the later is planned and implemented by the help of politicians, media etc. Miller is acknowledging the Americans that they are in illusion and the dream is fake resulting various social problems and even termination like Willy. In 1949 Arthur Miller wrote Death of a Salesman, in which the American Dream is depicted as a fruitless pursuit.
After three phases, Capitalism reaches at American shore not before 1900 wholly. Wholehearted American industrialization begins after this though first phase started around 1600. Productivity was not very much but after the American Industrialization it got a sudden acceleration. However, high productivity was not totally fruitful due to low wages resulting low consumption. Businessmen like Henry Ford changed the idea and increased wages to hike consumption. This idea worked and thus idea of consumerism came.
Consumerism is used to describe the tendency of people to identify strongly with products or services they consume, especially those with commercial brand names and perceived status-symbolism appeal, e.g. a luxury-car designer-clothing or expensive jewelry. A culture that is permeated by consumerism can be referred to as a consumer culture or a market culture. Consumerism can take extreme forms such that consumers sacrifice significant time and income not only to purchase but also to actively support a certain firm or brand. In another way, consumerism is a social and economic order that encourages the purchase of goods and services in ever-greater amounts. The term is often associated with criticisms of consumption starting with Thorsten Veblen Veblen’s subject of examination, the newly emergent middle class arising at the turn of the twentieth century, comes to full fruition by the end of the twentieth century through the process of globalization In this sense, consumerism is usually considered a part of  media-culture. In economics consumerism refers to economic policies placing emphasis on consumption. In an abstract sense, it is the belief that the free choice of consumers should dictate the economic structure of a society (compare producers especially in the British sense of the term). Opponents of consumerism argue that many luxuries and unnecessary consumer products may act as social mechanism allowing people to identify like-minded individuals through the display of similar products, again utilizing aspects of status-symbolism to judge socioeconomic status and social condition. Some people believe relationships with a product or brand name are substitutes for healthy human relationships lacking in societies and along with consumerism, create a cultural hegemony and are part of a general process of social control in modern society. Other researchers argue that the struggle for symbols of social distinction promoted by consumer culture creates narcissistic, hostile relations between individuals, which can be criminogenic in locations where consumer products are difficult to acquire, or where individuals simply see no limit to their acquisition.
The American Dream, though this idea was used before during independence of America by then leaders,  was used to promote consumerism. The American Dream is a national ethos of the United States, a set of ideals in which freedom includes the opportunity for prosperity and success, and an upward social mobility achieved through hard work. In the definition of the American Dream by James Truslow Adams in 1931, “life should be better and richer and fuller for everyone, with opportunity for each according to ability or achievement” regardless of social class or circumstances of birth.Theidea of the American Dream is rooted in the United States Declaration of Independence which proclaims that “all men are created equal” and that they are “endowed by their Creator with certain inalienable Rights” including “Life, Liberty and the pursuit of Happiness.” The meaning of the “American Dream” has changed over the course of history, and includes both personal components (such as home ownership and upward mobility) and a global vision. In the United States, home ownership is sometimes used as a proxy for achieving the promised prosperity; ownership has been a status symbol separating the middle classes from the poor.
The traditional cultural values of Western society today are degenerating under the influences of the power of corporate politics, the commercialization of our culture and the impact of mass media. Our society is merely beginning to awaken from its fascination with television entertainment to find itself stripped of the traditions we once held dear. We are finding ourselves controlled by an oppressive power structure and bound to the credit card bills that symbolize a defunct American dream. What is worse is that we see the actual problem as our only way out. The problem of consumerism bothers us, though we do not actually know why or how. Because we are unaware of the cause of this “uneasiness,” we see buying things and consuming as a “medication.” This just pushes us deeper into the pit of consumerism, where popular culture, under the guise of “all things cool and phat,” has set a clever trap for us. Material happiness provides the ambition behind seeking the “Arthur Miller’s Death of the Salesman.” In Death of the Salesman by Arthur Miller, Willy Loman’s determination to live up to his “American Dream” and to seek material happiness only takes his life. What is the “American Dream”? The “American Dream” cannot be defined. I know that my “American Dream” consists of a Porsche, a large house, and a happy family. Willy Loman’s definition does not differ greatly from mine although while trying to pursue this dream, Willy’s mind slowly drifted further and further away from reality. The “American Dream” is the idea that any man or woman can make his or her own fortune, despite his or her past. Willy is trying to achieve success through this thought, believing that being “well liked” and working hard will be enough to ensue his success. Willy was wrong.
Social class is a major factor in Death of a Salesman. Willy is a salesman. Willy believes that success comes from being well liked and popular and has tried desperately to instill his notions to his two boys Happy and Biff, Willy’s biggest aspirations in life. His wife Linda is extremely supportive and is Willy’s only connection to reality. While raising his boys and trying to instill his “American Dream”, he fails to teach them any sense of morality, leading them down to what he feels is the wrong path. At one point, he defends Biff for stealing just because he was an amazing football player. “Loaded with it. Loaded! What is he stealing? He’s giving it back, isn’t he? Why is he stealing? What did I tell him? I never in my life told him  anything but decent things.” Willy’s goal throughout life was to climb out of his social class. As a salesman, Willy was a failure and he tried desperately to make his sons never end up like him. As a result, he loses his mind and his grasp on reality. Throughout the story, Willy often has flashbacks of the conversations that he and his brother Ben once had and the author intertwines them in past and present very nicely.
These flashbacks illustrate Willy’s loss of reality from the world. As Willy and Charley are playing a game of cards, Willy has a flashback of him and Ben and Charley becomes completely confused, believing that Willy is speaking. As a character, Ben represents the opportunity that Willy did not take and all the fortune that he missed. This is how cause and effect of American capitalism and commercialism is depicted in Arthur Miller’s Death of the Salesman.


The Dangers of Modernity
Death of a Salesman premiered in 1949 on the brink of the 1950s, a decade of unprecedented consumerism and technical advances in America. Many innovations applied specifically to the home: it was in the 50s that the TV and the washing machine became common household objects. Miller expresses an ambivalence toward modern objects and the modern mindset. Although Willy Loman is a deeply flawed character, there is something compelling about his nostalgia. Modernity accounts for the obsolescence of Willy Loman's career - traveling salesmen are rapidly becoming out-of-date. Significantly, Willy reaches for modern objects, the car and the gas heater, to assist him in his suicide attempts.
Gender Relations
In Death of a Salesman, woman are sharply divided into two categories: Linda and other. The men display a distinct Madonna/whore complex, as they are only able to classify their nurturing and virtuous mother against the other, easier women available (the woman with whom Willy has an affair and Miss Forsythe being two examples). The men curse themselves for being attracted to the whore-like women but is still drawn to them - and, in an Oedipal moment, Happy laments that he cannot find a woman like his mother. Women themselves are two-dimensional characters in this play. They remain firmly outside the male sphere of business, and seem to have no thoughts or desires other than those pertaining to men. Even Linda, the strongest female character, is only fixated on a reconciliation between her husband and her sons, selflessly subordinating herself to serve to assist them in their problems.
Madness
Madness is a dangerous theme for many artists, whose creativity can put them on the edge of what is socially acceptable. Miller, however, treats the quite bourgeois subject of the nuclear family, so his interposition of the theme of madness is startling. Madness reflects the greatest technical innovation of Death of a Salesman--its seamless hops back and forth in time. The audience or reader quickly realizes, however, that this is based on Willy's confused perspective. Willy's madness and reliability as a narrator become more and more of an issue as his hallucinations gain strength. The reader must decide for themselves how concrete of a character Ben is, for example, or even how reliable the plot and narrative structure are, when told from the perspective of someone as on the edge as Willy Loman.
Cult of Personality
One of Miller's techniques throughout the play is to familiarize certain characters by having them repeat the same key line over and over. Willy's most common line is that businessmen must be well-liked, rather than merely liked, and his business strategy is based entirely on the idea of a cult of personality. He believes that it is not what a person is able to accomplish, but who he knows and how he treats them that will get a man ahead in the world. This viewpoint is tragically undermined not only by Willy's failure, but also by that of his sons, who assumed that they could make their way in life using only their charms and good looks, rather than any more solid talents.
Nostalgia / regret
The dominant emotion throughout this play is nostalgia, tinged with regret. All of the Lomans feel that they have made mistakes or wrong choices. The technical aspects of the play feed this emotion by making seamless transitions back and forth from happier, earlier times in the play. Youth is more suited to the American dream, and Willy's business ideas do not seem as sad or as bankrupt when he has an entire lifetime ahead of him to prove their merit. Biff looks back nostalgic for a time that he was a high school athletic hero, and, more importantly, for a time when he did not know that his father was a fake and a cheat, and still idolized him.
Opportunity
Tied up intimately with the idea of the American dream is the concept of opportunity. America claims to be the land of opportunity, of social mobility. Even the poorest man should be able to move upward in life through his own hard work. Miller complicates this idea of opportunity by linking it to time, and illustrating that new opportunity does not occur over and over again.Bernard has made the most of his opportunities; by studying hard in school, he has risen through the ranks of his profession and is now preparing to argue a case in front of the Supreme Court. Biff, on the other hand, while technically given the same opportunities as Bernard, has ruined his prospects by a decision that he made at the age of eighteen. There seems to be no going back for Biff, after he made the fatal decision not to finish high school.
Growth
In a play which rocks back and forth through different time periods, one would normally expect to witness some growth in the characters involved. Not so in Death of a Salesmen, where the various members of the Loman family are stuck with the same character flaws, in the same personal ruts throughout time. For his part, Willy does not recognize that his business principles do not work, and continues to emphasize the wrong qualities. Biff and Happy are not only stuck with their childhood names in their childhood bedrooms, but also are hobbled by their childhood problems: Biff's bitterness toward his father and Happy's dysfunctional relationship with women. In a poignant moment at the end of the play, Willy tries to plant some seeds when he realizes that his family has not grown at all over time.
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